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: Facts & Figures about Hungary

Territory

- Population

Population density
 Capital

Capital's population
Neighbouring countries

Form of Government
Official Language
- Religion

Holidays

Time zone

Currency

- GDP 2007

 GDP 2007/2006

- GDP per capita
Internet penetration
International airports
- National air carrier

: Memberships in international
- tourism organizations

93,030 km?

10,045,401 persons (1 January 2008)
108.0 persons/km?

Budapest

1,702,297 persons (1 January 2008)

Austria, Slovakia, Ukraine, Romania, Serbia,
Croatia, Slovenia

Republic
Hungarian

51.9% Roman Catholic, 15.9% Calvinist, 3.0%
Lutheran, 2.6% Greek Catholic, 1.0% other Christian,
11.1% other denomination, 14.5% unaffiliated

1 January, 15 March, Easter Monday, Whit Monday,
1 May, 20 August, 23 October, 1 November,
25-26 December

GMT + 1 hour

Forint (HUF), 1 EUR = 251.31 HUF (2008)
101,147 million USD (25,419.2 billion HUF)
101.1%

18,754 USD

42.3%

Budapest, Debrecen, Sarmellék

Malév Hungarian Airlines

World Tourism Organization (UNWTO), European Travel
Commission (ETC) Visegrad Four (V4) :

International Tourist Arrivals (million)

- Europe

* Africa

Americas

* Asia and the Pacific
* Middle East

2007 2008 2008/2007
488.0 488.5 +0.1%
44.9 46.9 +4.6%
142.5 147.6 +3.6%
185.4 188.3 +1.6%
475 52.9 +11.3%

 World tota 908.3 m

Breakdown of International Tourist Arrivals

[ Europe 52.9%
Africa 5.1%
[7] Americas 16.0%
Asia and the Pacific 20.4%

M Middle Fast 5.7%

Source: UNWTO (2008)
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f  Main Dataon Hungarian Tourism ________{
2007 2008 2008/2007
f VisitorsatFrontiers |
Incoming (000s) 39,379 39,554 +0.1%
- Outgoing (000s) 17,269 17,429 +0.9% °
{ Arrivals and Guest Nights at Commercial Accommodation®
* Domestic
Arrivals (000s) 4,023 (2,511) 4,102 (2,626) +2.0% (+4.6%) -
Guest Nights (000s) 9,958 (6,121) 9,887 (6,220) -0.7% (+1.6%)
- Average Length of Stay (nights) 2.5(2.4) 24(2.4)  -2.6% (-2.8%) -
International
- Arrivals (000s) 3,451 (2,906) 3,488 (2,962) +1.1% (+1.9%)
Guest Nights (000s) 10,171 (8,008) 9,935 (7,866)  -2.3% (-1.8%) -
Average Length of Stay (nights) 29(28) 28(27)  -3.3%(-3.6%)
 Total :
Arrivals (000s) 7,474 (5,417) 7,590 (5,587) +1.5% (+3.1%)
- Guest Nights (000s) 20,129 (14,129) 19,822 (14,085)  -1.5% (-0.3%)
Average Length of Stay (nights) 2.7(2.6) 2.6(25)  -3.0%(-3.3%) -
- Revenues of Commercial Accommodation 1§
Domestic Accom. Fee (HUF million) 49,589 52,571 +5.4% -
International Accom. Fee (HUF million) 90,458 86,755 -41%
- Other Revenues (HUF million) 106,134 105,451 0.6% :
Total (million HUF) 246,451 244,827 -0.7%
f SocialTourism
Holiday Vouchers (HUF million) 29,908 41,800 +39.8%
Number of Voucher Holders 1,500,000 2,000,000 +33.3%
: ﬁﬁii"nfﬁiﬁﬁﬁﬁﬁn (rI[]ITJrISI?TIIiIIion) i) AL AR
{  BalanceofTourism™ |
Receipts (EUR million) 2,652 3,120 +17.6%
* Expenditure (EUR million) 1,652 2127 +28.8%
Balance (EUR million) 1,000 993 -0.7% f

: The Economic Importance of Tourism

Direct and Indirect

Direct

3 HUF billion %
© GDP 2004 877 50
© GDP 2005 978 52
: 000s %
Employment 2004 398 8.3
© Employment 2005 303 79

HUF billion
1,390
1,654
000s

490

%
8.5
8.8
%

12.5

*() from which.: in Hotels.
**January-September.

Sources: HCSO
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E Guest Nights by Type of Accommodation

: 2007 2008 2008 2008/2007 :
* Hotels 14,128,626 14,085,390 71.1% 0.3% :
© 5 star hotels 1,450,967 1,474,256 7.4% +1.6% -
4 star hotels 5,466,598 5513145 27.8% +0.9% :
3 star hotels 6,025,335 5,988,425 30.2% 06% °
2 star hotels 783,515 774,546 3.9% 4.2%
1 star hotels 402,211 335,018 1.7% 16.7% -
Spa hotels 2,732,732 2,694,563 13.6% 4% -
© Welness hotels 1,447,064 1,656,279 8.4% +145% -
* Guesthouses 2,168,520 2,074,007 10.5% 4.4%
ETouristhosteIs 665,717 603,828 3.0% -9.3%
* Youth hostels 721,566 603,229 3.0% -16.4% -
 Bungalows 894,454 881,204 4.4% 45% :
* Camping sites 1,549,651 1,574,495 7.9% +1.6% ©

Arrivals and Guest Nights by Tourist Region
: (2008; 2008/2007) :

Western Transdanubia Budapest and the Central Nurthern Hungary
A=11.8% +12.8% Danube Region =8.2%;-1.1%
N = 11.6%; +9.3% A =38.4%; +1.0% _71% 1.7%

N = 34.0%; -3 0%
Central Transdanubia

A= 4.2% -4.8% Northern Great Plain :
N = 3.8%; -17.4% A 81%; +0.4%
=9.1%: -4.4%

Lake Balaton Lake Tlsza .
A =16.8%; 0.0% A=1.4%; +19.2%

N = 22.7%; -1.8% N =1.5%; +13.6%

Southern Transdanubia

A=48% -3.7% Southern Great Plain

. A = 6.3%; +0.6%
N = 4.4%; -1. ;
i 10% =5.8%; +2.2%

: Lake Balaton
Budapest and the Central Danube Region
: Southern Great Plain
Southern Transdanubia

Northern Great Plain

Northern Hungary

Central Transdanubia [ o

* Domestic -
International : -

Western Transdanubia

Lake Tisza

Countfy average: domestic: 49.9%, international: 50.1%. Source: HCSO preliminary data
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: Monthly Breakdown of Guest Nights
at Commercial Accommodation

: 20% ----------------
D 18% == Total

T Domestic
: ‘s International :

C% k //\

- A
0% "
. 8%'#-—
6%

4%

2%
0%

Commercial
* accommodation ‘ ‘ ‘ ‘ ‘

Hotels
5 star hotels
4 star hotels
3 star hotels
2 star hotels

1 star hotels

0% 10% 20% 30% 40% 50% 60%

70%  80%

90% 100%
Individual B Through Hungarian Travel Agency I Through International Travel Agency

9 out of 10 guests book individually at other commercial accommodation.
Source: HCSO preliminary data

: Most Visited Hungarian Cities* :

Domestic International Total
1. Budapest (861) Budapest (5,154) Budapest (6,015)
2. HajdaszoboszI6 (490) Héviz (563) Héviz (909)
3. Siéfok (400) Balatonfred (350) Hajduszoboszl6 (799)
4, Heéviz (347) Biik (331) Siéfok (658)
5. Sopron (328) HajduszoboszI6 (309) Balatonfired (576)
6. Debrecen (279) Siéfok (257) Biik (538)
7. Zalakaros (257) Sérvér (164) Sopron (399)
8. Balatonflred (226) Zalakaros (118) Zalakaros (375)
© 9. Eger (223) Gy6r (118) Debrecen (375)
©10.  Gyula (208) Harkény (102) Sérvér (331)

*() Number of guest nights at commercial accommodation (000s).
Source: HCSO preliminary data
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k Domestic Guest Nights by Type of Accommodation

: 2007 2008 2008 2008/2007
: Hotels 6,120,737 6,219,594 62.9% +1.6% :
 5star hotels 161,463 188,720 1.9% +16.9% -
4 star hotels 2,036,724 2,219,007 22.4% +8.9%
3 star hotels 3,060,435 2,993,586 30.3% 2.2% -
2 star hotels 528,559 543,204 5.5% +2.8%
1 star hotels 333,556 275,077 2.8% -17.5%
Spa hotels 1,341,002 1,338,619 13.5% -0.2% -
 Wellness hotels 1,046,565 1,204,381 12.2% +15.1%§
- Guesthouses 1,540,977 1,516,380 15.3% -1.6% -
gTouristhosteIs 609,466 539,631 5.5% -11.5%
- Youth hostels 538,127 460,267 4.7% -145% -
éBunganws 695,070 695,347 7.0% 0.0%
- Camping sites 453,349 455,780 4.6% +05% :

Domestic Guest Nights and Accommodation Fee
: by Tourist Region (2008; 2008/2007) :

Weslern Transdanubia  Budapest and the Central Northern Hungary
=13.3%: +10.8% Danube Region N = 11.9%; -4.4%
Achee—14 3%: +16.3% N =13.9%; -1.1% AccFee = 11.5%; +2.3%

AccFee = 179 :
Central Transdanubia Northern Great Plain

N=123% -46%
N = 48%; -208% .
poroe ‘ Aecfee = 10.3%; +08% |
Lake Balaton Lake Tisza :
N = 26.3% +1.2% N = 21% +14.4% ;

- AccFee = 25.7%; +6.5% AccFee = 1.5%; +43.1%

Southern Transdanubia
= 6.5%; -3.9%
Achee = 6.3%; +5.6%

Southern Great Plain
N =9.0%; +2.7%
AccFee = 7.2%; +7.5%

171 Holiday (26.3%; 45.5%)
City break (0.9%; 0.8%)
[ VFR (55.6%; 26.8%)
Il School excursion, camp (0.5%; 1.2%)
[ Health/wellness tourism (1.1%; 2.8%)
1M Business trip (1.8%; 0.4%)
I Events (0.8%; 0.3%)
[ Shopping (0.1%; 0.0%)
Other tourist (1.0%; 1.1%)
I Non-tourist (11.9%; 21.1%)

Source: HCSO (2007)
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: International Guest Nights by Type of Accommodation :

: 2007 2008 2008 2008/2007 :
* Hotels 8,007,889 7,865,796 79.2% 8%
* 5 star hotels 1,289,504 1,285,536 12.9% -0.3% -
4 star hotels 3,429,874 3,294,138 33.2% -4.0%
3 star hotels 2,964,900 2,994,839 30.1% +1.0% -
2 star hotels 254,956 231,342 2.3% -9.3%
1 star hotels 68,655 59,941 0.6% 12.7% -
Spa hotels 1,391,730 1,355,944 13.6% -2.6%
] Wellness hotels 400,499 451,898 4.5% +12.8%
- Guesthouses 627,543 557,627 5.6% A11% -
éTouristhosteIs 56,251 64,197 0.6% +14.1%
- Youth hostels 183,439 142,962 1.4% 21% -
éBunganws 199,384 185,857 1.9% -6.8%
E Camping sites 1,096,302 1,118,715 11.3% +2.0% f

by Tourist Region (2008

Source HCSO pre//m/nary data

ommodation Fee
2008/2007%7)

Western Transdanubia
N =10.0%; +7.3%
AccFee = 6.1%; +9.7%

Central Transdanubia
N = 2.8%; -10.9%
AccFee = 2.3%; -3.6%

Lake Balaton
S N=19.2%;-56%
- AccFee = 9.1%; -2.2%

Southern Transdanubia
N = 2.4%; +8.0%
AccFee = 1.3%; +1.7%

Budapest and the Central
Danube Region
= 53.9%; -3.4%
Achee =T74. 4%' 2%

;4

Northern Hungary
N = 2.4%; +14.3%
AccFee = 1.7%; +11.1%

Northern Great Plain :
N = 5.9%; -3.9%
AccFee = 3.0%; +1.7% :

Lake Tisza
N =0.8%; +11.5%
AccFee = 0.3%;+7.1%

Southern Great Plain
N = 2.6%; +0.3%
AccFee = 1.8%; +8.0%

on of International Travellers
(1-3 Nights; 4+ Nights)
Transfer (13.2%; 0.1%)
[ Holiday (7.6%; 39.7%)
[ Touring holiday (2.1%; 1.2%)
I City break (12.7%; 9.0%)
M VFR (23.7%; 21.4%)
[ Health/wellness tourism (2.2%; 9.9%)
MICE (19.3%; 6.4%)
W Events (3.5%; 2.2%)
[ Shopping (0.9%; 0.1%)
[ Other tourist (1.1%; 0.6%)
[ Non-tourist (13.8%; 9.3%)

Source: HCSO (2007)
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i Arrivals and Guest Nights at Commercial Accommodation
: Arrivals Guest Nights :
: 2008 2008/2007 2008 2008/2007
* Ausiria 244,824 -0.5% 687,750 -3.3% :
- Belgium 49,307 -4.0% 160,324 2.7%
" the Czech Republic 108,767 +30.5% 302,906 +31.9%
: Croatia 32,570 +36% 89,758 +33.1%
 Denmark 43934 +0.2% 208,072 -0.5% :
" Estonia 6,227 -9.3% 14,240 -8.3% -
* Finland 40,939 -9.3% 117,859 13.9%
" France 135,792 -3.8% 331,868 41%
- Germany 562,057 -76% 2,348,304 10.4%
- Greece 37,830 21% 99,246 0.1%
" Ireland 27526 +12.8% 83,032 +6.9% :
* Italy 171,203 -10.5% 443,011 11.2% :
 Latvia 6,723 -32.8% 11,308 -31.8%
- Lithuania 9,759 -20.2% 17,624 191%
* Luxembourg 3,043 +6.5% 8,155 +11.9% :
- the Netherlands 92,123 -0.2% 349,882 +2.1%
 Norway 38,332 +27.7% 125,192 +29.1% :
* Poland 154,627 +31.3% 419,090 +33.9%
* Portugal 13,697 +2.0% 34,508 1.6% :
* Romania 243376 +21.3% 427,505 +21.2%
" Russia 88529 +25.3% 311,565 +17.0%
* Serbia 32,693 17.2% 69,536 19.1%
* Slovakia 64,464 +9.6% 140,157 +6.1% :
* Slovenia 21,155 +4.6% 40,389 5.3% :
* Spain 141,547 7.0% 353,543 103%
 Sweden 61,813 -0.6% 179,978 -0.2% :
* Switzerland 48,540 -7.4% 157,546 10.6%
 Turkey 27,664 +31.8% 66,854 +19.7% :
 Ukraing 72,710 -4.5% 162,867 -3.9% :
* United Kingdom 255,276 +9.1% 623,114 +0.5% :
* Europe 2,973,176 +24% 8,692,115 -0.8%
* from which: EU-26 2,527,763 +17% 7,462,616 21%
: Asia 240,635 -8.7% 531,335 15.8%
* from which: China 32,356 +17.9% 62,691 +13.4%
' Israel 41,184 14.6% 126,110 199%

Japan 75,019 -20.9% 154,219 -26.1% :
: Africa 9,015 -5.5% 21,338 15.3%
 America 237,572 -5.9% 619,487 -9.8%
- from which: Canada 21,244 -4.2% 60,570 5.4% -
§ USA 184,219 7.2% 478,317 104%
* Australia and the Pacific 27,514 +29.4% 64,879 +16.6%
fTotal | 3487912  +11%]| 9935154 |  -2.3%]

Source: HCSO preliminary data
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f  Arrivals and Guest Nightsat Hotels |
: Arrivals Guest Nights :
: 2008 2008/2007 2008 2008/2007
* Austria 197,162 +1.7% 514,280 2.0%
* Belgium 38,582 -6.4% 106,665 4.9%
" the Czech Republic 82821 +36.1% 224,862 +38.4%
" Croatia 28,520 +9.3% 72,958 +51.6%
 Denmark 27,090 -35% 89,356 81%
* Estonia 4,944 -8.8% 11,024 10.6% :
* Finland 35,902 -8.6% 103,216 14.5% :
" France 118,967 2.7% 287,295 3.7%
- Germany 446,097 6.8% 1645133 10.7% -
" Greece 36,473 -2.5% 93479 1.8%
- Ireland 24506 +14.8% 70,260 +13.6% -
" Italy 154,079 -9.5% 399,713 -10.9%
 Latvia 4,654 -39.0% 7,961 -37.9% -
- Lithuania 6,884  -21.7% 12,276 22.0% :
" Luxembourg 2812 +100% 7136 +20.6%
- the Netherlands 59,067 1.6% 158,081 +2.0%
* Norway 34615 +28.9% 113,049 +29.7%
* Poland 99,060  +35.3% 243,979 +40.8% :
* Portugal 12,546 +5.7% 31,405 +0.2% :
" Romania 198139 +22.3% 329,251 +21.8% -
" Russia 82864 +29.8% 290,152 +29.7% -
- Serbia 29,141 15.4% 61,497 183% -
: Slovakia 39072 +18.9% 80,776 +18.5% :
* Slovenia 17673 +3.8% 32,797 -8.2% -
* Spain 136,404 -6.1% 340,563 9.7%
" Sweden 55,420 -0.7% 160,600 -0.3% :
: Switzerland 40,931 -7.2% 129,917 421%
- Turkey 2604 +32.2% 61,827 +19.0% -
" Ukraine 66,050 4.2% 147,077 0.0% :
- United Kingdom 237435  +11.0% 577,579 +1.4% :
* Europe 2473438  +35% 6,604,857 +0.1%
* from which: EU-26 2,065,579 +25% 5583862 2.0%
! Asia 233,497 -85% 509,136 14.8%
* from which: China 30908 +18.1% 57,170 +13.9% ©
' Israel 40,201 14.0% 123,389 18.0% :
Japan 73319 -20.7% 149,680 -24.4%
* Africa 8,275 -6.7% 25,108 A71%
* America 223,557 -51% 580,762 -0.6%
" from which: Canada 18,854 2.2% 54,152 4.6%
§ USA 175,563 -6.4% 452,642 10.5% -
* Australia and the Pacific 22,948 +33.8% 55,933 +19.4%
fTotal | 2961715 +1.9%

Source: HCSO preliminary dara'
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i Capacity of Commercial Accommodation ____§
Units Rooms Beds 2008/2007 (beds)
- Hotels 863 50,195 114,526 -0.3%
© 5 star hotels 23 4,491 9,171 +11.0%

4 star hotels 168 15,976 35,386 +5.7%

3 star hotels 466 23,003 53,410 -2.2%

2 star hotels 156 4,691 11,419 -5.4%

1 star hotels 50 2,034 5,140 -20.6%

Spa hotels 54 6,819 14,645 +4.6%
: Wellness hotels 81 5,039 11,653 +25.7%
- Guesthouses 1,103 14,862 38,185 -8.9%
Tourist hostels 196 5,463 22,064 -18.5%
- Youth hostels 116 4101 15,930 -15.3%
 Bungalows 334 6,742 20,118 M7% -
* Camping sites 245 34,497 86,248 -7.8%
5'

g Revenues of Commercial Accommodation :

Accommodation Food & Other (incl. Total
Beverage Brekfast)

: HUF million
Hotels 121,233 50,867 39,764 211,864
- 5 star hotels 33,997 12,060 8,160 54,217

4 star hotels 49,831 22,318 19,190 91,339

3 star hotels 33,314 14,576 11,770 59,660

2 star hotels 3,291 1,662 576 5,529

1 star hotels 800 251 69 1,119

Spa hotels 19,648 11,103 11,119 41,870
= Wellness hotels 12,705 6,905 5,583 25,193
Guesthouses 10,007 11,572 1,283 22,862
- Tourist hostels 1,232 207 38 1477
* Youth hostels 1,478 129 275 1,881
 Bungalows 2,835 721 274 383
- Camping sites 2,541 2,908 -
fmm'

Occupancy Rates of Commerical Accommodation :

48.1%

Hotels
Guesthouses

Tourist & Youth hostels

g
41.2%

Bungalows

Camping sites*

0% 10% 20% 30% 40% 50% 60%

* Occupancy rate of tent places. Source: HCSO preliminary dafa
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L Budapest
: Commercial Accommodation Hotels
: 2008  2008/2007 2008  2008/2007 :
Domestic :

- Arrivals (000s) 399 -0.3% 335 +1.2%
Guest Nights (000s) 861 -4.9% 710 0.0%
Average Length of Stay (nights) 2.2 -4.7% 21 -1.2%
* International

Arrivals (000s) 2,153 +0.4% 2,047 +1.5%
- Guest Nights (000s) 5,154 -3.3% 4,890 -2.4%
Average Length of Stay (nights) 2,4 -3.6% 2.4 -3.8%
‘ Total

Arrivals (000s) 2,552 +0.3% 2,382 +1.4%
Guest Nights (000s) 6,015 -3.5% 5,600 -6.9%
- Average Length of Stay (nights) 2,4 -3.8% 24 -3.5%

13.3% of commercial accommodation bedplaces are located in Budapest. The capital receives
33.6% of the arrivals and 30.3% of the guest nights at commercial accommodation. Regarding
domestic tourism, this means a share of 9.7% of the arrivals, and a share of 8.7% of the guest
nights. The international importance is highlighted by the fact that Budapest has a share of 61.7%
of international arrivals, and a share of 51.9% of international guest nights. Due to the popularity of
city breaks and business trips, the average length of stay is below the country average.

f  LakeBamton |
: Commercial Accommodation Hotels :
2008 2008/2007 2008  2008/2007 :

Domestic

 Arrivals (000s) 919 +1.9% 674 +0.8%
Guest Nights (000s) 2,598 +1.2% 1,809 -0.7%
Average Length of Stay (nights) 2.8 -0.8% 2.7 -1.4%
* International

Arrivals (000s) 357 -4.7% 236 -8.8%
- Guest Nights (000s) 1,909 -5.6% 1,208 -7.9%
Average Length of Stay (nights) 53 -0.9% 5.1 +1.0%
‘ Total

* Arrivals (000s) 1277 0.0% 910 -1.9%
Guest Nights (000s) 4,506 -1.8% 3,017 -3.7%
- Average Length of Stay (nights) 35 -1.8% 33 -1.8%

25.9% of commercial accommodation bedplaces are located in Lake Balaton tourist region.
16.8% of the guests spend 22.7% of the guest nights at the lake. Regarding domestic tourism,
this means a share of 22.4% of the arrivals, and a share of 26.3% of the guest nights. Lake Balaton
is also popular among international visitors: the lake and its surroundings have a share of 10.2%
of international arrivals, and a share of 19.2% of international guest nights. Due to the popularity
of waterbased tourism, the average length of stay is above the country average in the case of
inbound tourism, meanwhile among domestic travellers, the region is a popular destination of
short trips, as well.
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f  HealthTourism &
: Spa hotels Wellness hotels
: 2008  2008/2007 2008  2008/2007 :
Domestic :

- Arrivals (000s) 456 +2.1% 552 +17.7%
Guest Nights (000s) 1,339 -0.2% 1,204 +15.1%
Average Length of Stay (nights) 29 -2.2% 2.2 -2.2%
* International

Arrivals (000s) 310 -2.2% 161 +20.9%
- Guest Nights (000s) 1,356 -2.6% 452 +12.8%
Average Length of Stay (nights) 4.4 -0.3% 2.8 -6.4%
‘ Total

Arrivals (000s) 766 +0.3% 712 +18.4%
Guest Nights (000s) 2,695 -1.4% 1,656 +14.5%
- Average Length of Stay (nights) 35 -1.8% 2.3 -3.3%

Spa and wellness hotels have a share of 8.9% of all bedplaces offered by the commercial
accommodation establishments. 19.5% of the arrivals are at these facilities which means a share
of 21.9% of guest nights. 24.6% of domestic arrivals and 25.7% of guest nights are registered
in the spa and wellness hotels. Health tourism is an important motivation also for international
travellers: spa and wellness hotels receive 13.5% of arrivals and 18.2% of guest nights. The
average length of stay is above the commercial accommodation average. Meanwhile the share of
domestic guest nights is about 50% in the spa hotels, 72.7% of the guest nights are generated by
domestic travellers in the wellness hotels.

: MICE Tourism - International Conferences X

: 2007 2008 2008/2007
- Number of International Conferences 485 531 +95% -

Number of Fairs & Exhibitions 32 57 +78.1%
Number of other Events 12,549 19,365 +54.3%
- Domestic Participants 27,598 27,485 -0.4%
International Participants 62,079 92,015 +48.2%
- Average Number of Participants 286 225 -21.2%
Nationalities Participating (average) 12 9 -20.7%
- Average Length of Stay (days) 43 39 -9.3%

Source: HNTO

Geogpraphical Breakdown of Conferences: 79.5% Budapest, 20.5% countryside.

Venues: Budapest, Great Plain, Transdanubia.

Themes: economics, medicine.

Nationality of Meeting Planners: 51.8% Hungarian, 14.4% British, 4.7% USA, 4.5% German.
Participating Nations (percentage of conferences): 76.9% Hungarian, 67.1% German,
57.0% British, 42.1% French, 33.1% USA, 32.2% Austrian, 31.1% Italian.

International conferences include events with a minimum of 50 participants and 3 participating countries. Events
not fulfilling these criteria are classified as "other events’.
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Travelling Habits of the
Hungarian Population 1

Main Data on Travelling Habits

- Share of travellers taking a day trip

Share of travellers taking an
- overnight trip

- from which: only domestic
: only abroad
domestic and

abroad

 Main destinations

Average length of trip
- Cost of trip/person/day

Destinations of main holiday

- Average length of main holiday
- Cost of main holiday/person/day

2006
2%

61%

62%
19%

19%

Lake Balaton, Budapest and
the Central Danube Region,
Southern Transdanubia

4.78 nights
3,829 HUF

Lake Balaton, Northern Great
Plain, Budapest and the
Central Danube Region

6.36 nights
4,215 HUF

2008
63%

58%

58%
17%

25%

Lake Balaton, Northern
Hungary, Budapest and the -
Central Danube Region

3.42 nights
4,801 HUF

Lake Balaton, Northern -
Hungary, Budapest and the
Central Danube Region -

4.96 nights
5,264 HUF

..................... [ N

Breakdown of Hungarian Travellers by Destinations :

Day trip
Overnight
trip
0% 20% 40% 60% 80% 100%
[ Domestic Abroad [ Domestic & Abroad

Source: HNTO

The main destinations of the day trips are: Northern Hungary (25.2%), Southern Great Plain
(19.3%), the Budapest and the Central Danube Region (16.3%), and Northern Great Plain (13.6%).
The main destinations of the overnight trips are: the Lake Balaton (25.0%), Northern Hungary
(19.4%), and the Budapest and the Central Danube Region (16.6%). 35.6% of the day trips, and
52.4% of the overnight trips were taken in the summer period, namely between June and August.

Means of Transport — Overnight Trips :

I Car 68.6%
Train 16.1%

[ Scheduled Bus 12.1%
Charter Bus 2.5%

[ Other 0.7%

Source: HNTO

Day trip = a one-day trip without an overnight stay, when at least one member of the household spent less than a day in
another settlement, and his/her purpose was not to work or to study.

Overnight trip = a trip when at least one member of the household spent at least one night away from his/her place of
residence, his/her purpose was not to work or to study, and the time spent away from home did not exceed one year.
Main holiday = the major travel of the household in the given period which involved at least two members of the
household (unless it is a single household).
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Influencing Factors of Decision-making of Domestic Travellers

© Invitation from friends & relatives

: Experience of former visit

* Recommendation from friends & relatives
* Internet

* Advertising

* Brochure

* Press

* Television

* Travel agency

* Radio

Travel fair

- Information received in Tourinform office
© Don't know

© Other

60%  40% 20%

M Day Trip

0.0% 20% 40%

[ Overnight Trip

: Information Sources of Domestic Travellers

- Information from friends & relatives
Internet sites

- Brochures

- Travel books

Maps

- Local people
Television
 Internet forum, blog
Travel agency
Press

* Information office
Travel fair

Day Trip
60.5%
60.6%
42.9%
28.1%
21.6%
11.9%
21.8%
15.2%

7.4%
13.9%
7.1%
5.3%
8.3%

Overnight Trip
63.5%
56.9%
47.7%
34.6%
29.5%
23.3%
16.4%
15.8%
14.5%
11.2%

7.0%
4.5%
3.3%

Accommodation Used by Domestic Travellers

I Private (free of charge) 46.4%
Second home 15.1%

] Hotel 8.8%
Private (paid) 8.0%

W Apartment 5.1%

W Guesthouse 4.3%

I Camping sites 3.5%

I Company resort 2.8%

[ Youth hostel 1.8%

W Other 1.8%

Source: HNTO
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Marketing activities
2334 marketing actions

Winter at Home (,,Télen itthon”)
134 participating accommodation facilities
20 000 guest nights

Lake Balaton

hundreds of marketing actions
TV programmes, brochures, outdoor posters,
website in 8 languages, PR articles

Open Cellars Day
120 participating wine cellars
23000 guests

Campaign in near source markets

Austria, Czech Republic, Germany, Poland,
Romania, Slovakia, Ukraine

181 special offers for accommodation

in the countryside

Visitor friendly Museum of the Year 2008
Winners:
Palace of Miracles (Budapest)
Munkacsy Mihaly Museum (Békéscsaba)
Fekete Istvan Museum (Dombdvar)
Hungarian Geographical Museum (Erd)

Entente Florale
Winners:
Gyula and Tapiégyongye

Sport Embassador Programme
2009: General Assembly of the International
Paralympics Committee
2010: European Swimming Championship
2011: Men’s Handball Championship

Domestic Fairs and Exhibitions
17 fairs and exhibitions, including
Utazés 2008, Business Travel Show,
Equifest, Spa & Wellness

Travel Trade Events
"Foreign representatives in the region’ roadshow,
ETC-UNWTO E-marketing Seminar
DRV Annual Meeting with 1100 participants
Annual Meeting of the Verenigung Vlaamse
Reisbureaus with 150 participants

Brochures
4.1 million copies distributed in Hungary
1.8 million copies distributed abroad

For further information please visit: www.hungary.com



Representatives of HNTO abroad

AUSTRIA
info@ungarn-tourismus.at
www.ungarn-tourismus.at

BELGIUM
htbrussels@skynet.be
www.visithongrie.be; www.visithongarije.be

CHINA
xiongyali@xiongyali.cn
www.xiongyali.cn

the CZECH REPUBLIC
info@madarsko.cz
www.madarsko.cz

DENMARK
htcopenhagen@mail.dk
www.ungarn.dk

FRANCE
hongrie@hongrietourisme.com
www.hongrietourisme.com

GERMANY
info@ungarn-tourismus.de
www.ungarn-tourismus.de

IRELAND
patai@visithungary.ie
www.visithungary.ie

ISRAEL
forgacs@itthon.hu
www.hungaria.org.il

ITALY
info@turismoungherese.it
www.turismoungherese.it

JAPAN
info@hungarytabi.jp
www.hungarytabi.jp

the NETHERLANDS
info@hongaarsverkeersbureau.nl
www.hongaarsverkeersbureau.n!

POLAND
info@wegry.info.p!
www.wegry.info.pl

ROMANIA
htcluj@mtrt.com
www.hungarytourism.ro

RUSSIA
htmoscow@vengria.ru
Www.hungary.ru; www.vengria.ru

SLOVAKIA
madarska.turistika@nextra.sk
www.hungarytourism.sk; www.madarsko.sk

SPAIN
hungria@hungriaturismo.com
www.hungriaturismo.com

SWEDEN
htstockholm@mlrt.se

WWw.Ungernturism.org; www.ungarnturisme.com

SWITZERLAND
info@ungarn-tourismus.ch
www.ungarn-tourismus.ch

UKRAINE
htkiev@hungarytourism.hu
WWW.Ugor.com.ua

UNITED KINGDOM
info@gotohungary.co.uk
www.gotohungary.co.uk

UNITED STATES OF AMERICA
info@gotohungary.com
www.gotohungary.com

Terms used in the publication
Commercial Accommodation: according to the IKIM order 45/1998 (VI.24.) modified by GKM
order 54/2003 (VIII.29.), licensed accommodation facilities built for commercial purposes
(hotels, guesthouses, tourist hostels, youth hostels, bungalows, and camping sites). Private
accommodation: according to the Statutory order 110/1997 (VI.25.), private flats, second homes
and other buildings or parts of them rented for tourism purposes.

The publication is based on 2008 preliminary data of the Hungarian Central Statistical
Office. 2008 final data will be published in Summer 2009. Hereby we would like to thank
HCSO for its contribution.

Hungarian National Tourist Office
As the national tourism marketing organisation, HNTO’s main objective is promoting
Hungary’s tourism attractions and services to increase the receipts from incoming and
domestic tourism.

Imprint
Free copy
Published by the Hungarian National Tourist Office
H-1115 Budapest, Bartok Béla it 105-113.
Design: Gestalt Team Kft.
Printed by Pauker Nyomdaipari Kift.
For more information please visit www.hungary.com > Travel Trade Pages



